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GoodWeave Importers: 20 Ways You Can Get Involved 
in the GoodWeave’s One in a Million Campaign 

 
With the client/showroom  

 Distribute GoodWeave’s One in a Million brochure to any client considering a GoodWeave certified rug.  
 

 Distribute a “Certificate of Origin” to each client who purchases a rug.  
 

 Distribute GoodWeave’s sales talking points to all staff who interact with clients. 
 

 Educate the showrooms representing your GoodWeave certified lines and encourage them to get involved. 
 
Events  

 Hold a GoodWeave benefit or informational event. GoodWeave can provide photos, videos and/or a speaker 
depending on availability. 

 
 Offer to speak at one of the showrooms representing your lines about your company, rug making, and participation 

in the GoodWeave program.  
 

 Use GoodWeave collateral and customized banners in your trade show booths. 
 
Co-branding  

 Use the GoodWeave tagline and logo in all of your collateral materials, catalogs and advertising.  
 

 Use GoodWeave’s One in a Million partner template ad design for partner. 
 

 Place GoodWeave’s One in a Million ad (available in a variety of sizes) in your company newsletter.  
 

 Remember to include GoodWeave certification as a product attribute whenever placing product on e-commerce 
sites or submitting product for contests or editorial consideration in design publications. 

 
Website  

 Place the GoodWeave logo, tagline and link to the footer on your website.  
 

 Add a section to your website on GoodWeave, to include photos, stories and other content about the GoodWeave 
certification program.  
 

 Connect with GoodWeave on Twitter and Facebook, and encourage your followers to do the same. 
 

 Run GoodWeave’s One in a Million banner ad on your site. 
 

 Make sure your representation on GoodWeave.org is up to date by providing us with updates to contact 
information, showroom/retailer lists, and rug images.  
 

 Maximize your exposure by linking back to your personalized profile on GoodWeave.org. 
 
Direct mail  

 Include “About GoodWeave Certification” copy in mailings to your prospects.  
 

 Send a customized mailing around the holidays letting your clients know how their business is helping create a 
million new possibilities for children in weaving communities. 
 

 Mention your GoodWeave certification on invoices. 


